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MASS COMMUNICATION AND JOURNALISM
PAPER - I1I

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All

o-ass [N

questions are compulsory.

Media texts are considered as

(1) Confabulatory (2) Paradoxical (3) Stable (4) Unconfined

When most of us believe that other people are much more likely to be affected by media than
ourselves, it is called

(1)  First person effect (2) Second person effect
(3)  Third person effect (4) Impersonal effect

According to semiologists, myths, artworks and subcultures are considered as
(1) co-alitions (2) non-variables

(3) languages (4) non-cultural forms

says that media do not influence the audience in any meaningful manner.

(1) Revivalism (2) New revivalism (3) Orientalism (4) New revisionism

The dominant code conveys the society’s

(1) subsidiary readings (2) preferred readings

(3) non - selective readings (4) incompatible readings

The Hawthorne Effect says that we do not always need to communicate.
(1) words (2) media

(3) communicators (4) action

A system of ideas, assumptions and beliefs in communication is known as

(1) Genre (2) Ideology (3) Code (4) Convention

N
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5. TJYN HIS GAN & I 3T B
(1) HeEs T3 (2) EHSE e
(3) STIIACHS I (4) SAETd AT
6. UM YWE F ATER, Hag & forw gH waa T STEI el v |
1) =i (2) wifeam
(3) WARH @) fwm
7. TR ¥ fouri, uwonsh iR favard +i usfa FEAT T
(1) fam 2) fo=mum (3) @IS (4) UREED
o-exs || IIIIEINT ;



8.  The editor of DNA is
(1) Aditya Sinha  (2) Deepak Rathi (3) M.D. Poddar (4) C.P. Surendran
9. The English newspaper that decided to drop the publication of editorials in 2010 was
(1) The Times of India (2) The Evening News
(3) DNA (4) The Hindu
10. Zee TV had content partnership with
(1) NHK (2) Sahara (3) Media pro (4) Media Lab
11. The Bombay Times, the forerunner of The Times of India, was initially a
(1) weekly (2) fortnightly (3) monthly (4) quarterly
12. The post - positivist theory recognises that human behaviour is not like the elements
of the physical world.
(1) transient (2) ambiguous (3) negative (4) constant
13. The cultural and creative media products are referred to as
(1) virtual power (2) economic power
(3)  horse power (4) soft power
14. Normative media theory explains how a media system should operate to realise
(1) economic goals (2) political strategies
(3) ideal social values (4) legal frameworks
15. The goal of critical theory in communication is deemed to change the existing
(1) administrators (2) realities
(3) societal priorities (4) exchange values
16. A television programme becomes a text when it activates
profit motivates meanings (3) producers (4) channels
s \||\|\|H||H\|||H\||\|HHH||IHIHHHHHIHII ‘
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14. Trdumens wifean fagia 3 sam § fF fodt difean 03 = e H F faw s FH
=M |
(1) e @eg ) e Tt
(3) et TS e (4) A €
15. GOR & SEEAHS fagia &1 ded faemm T TS TS ST B
(1) (2) et
(3) GRS wrerfHeRarsti 4) fafma geat
16. U fafas FrfHy, TS (SRL) 99 Wl § 5a 98 1 Alha LT T |
(1) @9 R (2) ™l (3) FHfst (4) =
o-sas [ [ I1ILAIRANA 5



17. The Human Development Index was created by :
(1) Mehbub-ul-Haq and Meghnad Desai.
)  Mohammed Yunus and Amartya Sen.
(3) Amartya Sen and Mehbub-ul-Hagq.
) Manmohan Singh and Keith Griffin.

18. The Diffusion of Innovation Theory recognises non-adopters of innovations as

(1) majority (2)  minority (3) late adopters  (4) laggards

19. Identify the person who defined development communication for the first time in 1970s.
(1) Christina Ogan (2) Rosemary Righter
(3) Nora C. Quebral (4) William Hachten

20. Identify a major element of research design from the following :

(1) history (2) instrumentation (3) manipulation (4) maturity

21. Analytical studies aim at interpreting
(1)  history (2) relationships

(3) confounding variables (4) publicity programmes

22. Informal interviews with experienced persons in the area of research form the basis of

(1) experience survey (2) literature survey

(3) non - descriptive survey (4) non - contributory survey
23. In research, abstract models are not applied to
(1) non - causal relations (2) conceptual issues

(3) elements of reasoning (4) real problems

24. In social science research, the concept of Verstehen was promoted by .
(1) James Carey (2) James Curran (3) Max Weber (4) Leslie Fielden

25. The list of population elements from which the sample is drawn is called

(1) population register (2) sample register
(3) sampling frame (4) population frame
o-sas [ AN 6
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26. In media research, conclusions from induction are
(1) illogical (2) tentative (3) eternal (4) non-operative
27. The constant comparative analysis is involved in approach.
(1) the agenda - setting (2) personal effects
(3) positivist (4) grounded theory
28. The test normally used to find out the significance of mean difference among four independent
variables is
(1) Z-test (2) Chi - square test
(3) Partial correlation (4) Analysis of variance
29. The probability of rejecting the null hypothesis when it is true, is called
(1) co-variation (2) assumption (3) power (4) chance value
30. The biggest television network of the world is
(1) MTV (2) CNN International
(3)  Discovery (4) BBCTV
31. Harold Innis published the work
(1) Mass Communication Theory (2) Introduction to Mass Media
(3) Power Elite (4) The Bias of Communication
32. What is the standard ratio of inserts to script in a documentary ?
(1) 2 minutes of inserts for every minute of script.
(2) 3 minutes of inserts for every minute of script.
(3) 5 minutes of inserts for every minute of script.
(4) 4 minutes of inserts for every minute of script.
33. What is the ideal distance between the lips and the microphone to record good quality
sound ?
(1) 03 inches (2) 04 inches (3) 05 inches (4) 06 inches
o-con [ [IHOHEA AU ;
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34. Identify the person who said, “I don’t want to live in a world where everything that I say,
everything I do, everything I talk to, every expression of creativity or love or friendship is
recorded.”

(1) Julian Assange (2) Luke Harding
(3) Edward Snowden (4)  Eric Schmidt

35. In the age of Television Journalism visual reporter is synonymous with :
(1) Camera person (2) Non - linear editor
(3) TV producer (4) Output editor

36. Advertising reflects the ideology of
(1) consumers (2) regulators (3) publicists (4) market-place

37. The Starch test is applied only to media ads.

(1) print (2) outdoor (3) broadcast (4) transit

38. A rational message with a strong argument calling for action is known as
(1) market sell (2) hard sell (3) softsell (4) clear sell

39. A document that outlines the message strategy decisions behind an individual advertisement
is known as
(1) creative concept (2) creative platform
(3) creative synopsis (4) creative document

40. A single frame of a commercial that summarises the core message is labelled as
(1) gist (2) Dbasic themes (3) canned copy (4) key frame

41. People and media organisations that move products from producers to consumers are called
(1) sellers (2) conduits (3) suppliers (4) channels

42. An index that identifies the demand for a brand within a region is identified as
(1) brand deposition index (2) brand demand index

brand development index (4) brand disposition index
ts HIH\I\HIIH JUHAN R 1
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43. An advertising scheduling pattern that has a period of intensified activity is popularly called
(1) experimental schedule (2) flight
(3) intensive burst (4) focussed campaign
44. Mechanical reproduction in communication leads to
(1) denotation (2) connotation (3) notation (4) selection
45. has written the book, Newsman’s English.
(1) Mitchel V. Charnley (2) Bruce Westley
(3) John Hohenberg (4) Harold Evans
46. Demy octavo is a size suitable for printing
(1) newspapers (2) posters (3)  Dbooks (4) tabloids
47. Image transfer onto the rubber blanket is done in printing.
(1) rotary (2) offset (3) gravure (4) screen
48. Who developed the method of ‘Reading Ease Score” as related to news agency copy ?
(1) Robert Gunning (2) Charles Brown
(3) C. D. Mac Dougall (4) Rudolf Flesch
49. The widely used writing technique for an interview copy is
(1) descriptive (2) anecdotal (3) interrogative (4) metaphorical
50. Syndicates decides
(1)  Which news stories to publish or reject.
(2)  Which subjects should be reported in media.
(3)  Which news articles or features should be released to newspapers and other news
organisations.
(4)  Which copy of Press Information Bureau should reach news media and which should
not.
o-con [ IHLHEA A 12
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51. Assertion (A) : Electronic media have sidelined the traditional folk media and there is a

fear of their disappearance from India.

Reason (R) : The visual element of electronic media has its ‘opium effect’ on the masses
and it is but natural that traditional folk media will become a thing of the
past.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

52. Assertion (A) : FM radio in India is an urban phenomenon.

Reason (R) : Lack of advertising revenue is one of the major reasons for the present flux

in FM broadcasting in India.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

53. Assertion (A) : The professional organisations of media have not done much to improve

the standard of media education in India.

Reason (R) : The professional organisations of media do not have committed professionals

to work for the cause of professionalisation of Indian media education.

Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
o-<sss L AN 1




51. SAFURIT (A): SASH Hifedn 3 T ol Hifear ot 3UaT %1 € 3R IRa § ol Hifean &
Rk EEIR RS

T (R) : A AT W A Hifedr &1 79 S| gue’ (SAifrem shee) ®, IR shfen
T TnHTtae ¥ for wuwnTa Hifean o & S|
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1) (A) 3R (R) AT &l T
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3) (A) W&l ¥, W (R) To@ T

(4) (A)7TEd T, g (R) T 7
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a9 B

(1) (A) &R (R) <A & €

(2)  (A) ¥R (R) < 7l €, W (R), (A) T HE A T T
(B) (A) ¥ ¥, T (R) T

(4) (A) T, WY (R) TE R
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T fFan 1
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(1) (A) &R (R) <A w& €

2) (A) 3R (R) T W&t €, TG (R), (A) T HEl AR T B |
(3) (A) W& T, WY (R) e &1

(4) (A) e €, T (R) WE B
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54.

Assertion (A) : The measurement of variables, both social and psychological, in media
research, is a tough proposition.

Reason (R) : Because most properties and objects in social science disciplines are abstract.
Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

55. Assertion (A) : Media distribution and consumption reflect a process of de-territorialisation.
Reason (R) : Spatial location is not a justifiable argument for the dominance of the US in
the distribution of media products.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
56. Assertion (A) : India’s film factory has become a global player, both economically and
culturally.
Reason (R) : The Indian film industry has adjusted its format to the global popular culture.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
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54, AfUmeT (A): Hifem srdum & Ao qon AR SH w3 S A9 U Hied fawa ¥
HTT (R) : Fiifer graTteres fa=m 1 faened § sifusrisr o1 R S oTeT= 2 €1
HE :
1) (A) 3R (R) SHi w&t T

2) (A) 3R (R) S ¥ T, WY (R), (A) F T AT T2l < |

(3) (A) ¥ g W (R) T T |

4) (A)TeW ¥, WY (R) TR

55. MUY (A): THifear =1 faa@or qun IF! 3uAFT HHiaTaa (feefReRuamsed) &t gfwan
uftetfard s T
SHIT (R) : Hifeam I & oo # ot 9@ o fad siaRket Hae T &1 Teh 3fea T2
T

e :

(1) (A) 3R (R) T & F

) (A) R (R) I wE €, TG (R), (A) FT T =AEA TH 2
(3) (A)WE & Y (R) T

) (A) T €, T (R) HE T

56. SAFURIT (A): 9Rd &t fhew froior s enfdfs qon wiekfas <M gficdl @ dftas TR W

M IHTT |

HIT (R) : IRATT Thed TN A 9 T8Y (FH) & fava &t A ivd G&ptd o FHEITS
a2

e :

(1) (A) ¥R (R) S & &

2) (A) #R (R) S T €, WY (R), (A) Ft TE = T L
(3) (A) W&, W (R) Tord & |

(4) (A) e €, TG (R) WEl B
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57.

58.

59.

Assertion (A) : There is an urgent need for a law of privacy in India.

Reason (R) : As most media outlets, especially electronic, have opted for blatant
sensationalism, the proposition needs a global consideration.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : The Press Council of India has outlived its utility.

Reason (R) : The new technology has made ethical issues of the press even more complex.
Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : The mass media and politics in India are intertwined.

Reason (R) : Indian masses are highly politically charged in their day-to-day affairs, and
depend upon mass media for the purpose.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.
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57. SMFURYUT (A): RA H TSI % FHTA HT AAELIHA T |

58.

59.

SHIT (R) : Fiifer rferrier Hifean meaml (m=ead)), favivaR sotaeie Hifgan 3 ot e
F G IR T FAGARES I 1 fashey SIfemar fFan §, 30 | afves w1 9
foram fordl ST =1 STEa B |

e :
(1)  (A) 3R (R) THI @& & |
(A) 3R (R) SHT &l €, T (R), (A) T Tt =01 - 2 |

)

2)

3) (A) W@l T, WY (R) T ¢ |
)

(
(

(4) (A) 7@ §, WG (R) 9L R

AMUHRAT (A) :  IRAT TF IRWE FT YA THI &1 gt T

HTOT (R) : Tl SrENfreRt 3 UG % Afaw gl oI s wfed 5 fean 2
FE

1) (A) 3R (R) S T 1
2)  (A) 3R (R) I T ¥, TR (R), (A) T Tl = TE FLAT|
(3) (A) W& B, TR (R) TTerd |
)

(4) (A) 7T €, TR (R) T

AFURYT (A) :  SHHIAR IR YSHIT R H Th T 790G € |

ST (R) : IRAT ST 3199 Sf e fshamshatdl  TsHfde &9 | 988 SITEE © 3R 36 s
% T o o1 FuR | 93 ot 2

%<
1) (A) 3R (R) <1 w&t E |

(1)

2) (A) 3R (R) S W& &, TR (R), (A) FT TEl AT T BT
)
(4)

(3) (A)T& T, TR (R) T |

(4) (A) 7T €, 7R (R) WL |
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60. Assertion (A) : If opinion polls are obscene, exit polls are vulgar, especifically in the Indian

context.
Reason (R) : Indian media have their own limitations to conduct opinion and exit polls.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.

61. Write the correct chronological sequence of the following editors of The Indian Express :

1
2
3

(
(
(
(4

)
)
)
)

Frank Moraes, V.K. Narasimhan, Shekhar Gupta, Rajkamal Jha
V.K. Narasimhan, Shekhar Gupta, Rajkamal Jha, Frank Moraes
Shekhar Gupta, Rajkamal Jha, Frank Moraes, V.K. Narasimhan
Rajkamal Jha, V.K. Narasimhan, Frank Moraes, Shekhar Gupta

62. Write the correct sequence of the following theories :

Social learning theory, social identity theory, social representation theory, social cognitive
theory

Social cognitive theory, social learning theory, social identity theory, social representation
theory

Social representation theory, social cognitive theory, social learning theory, social identity
theory

Social identity theory, social representation theory, social cognitive theory, social learning
theory

63. Write the correct chronological order of the following newspapers :

(1)
(2)
®3)
)

(4

o-ass [

Deccan Herald, Deccan Chronicle, DNA, Asian Age
Deccan Chronicle, Deccan Herald, Asian Age, DNA
DNA, Deccan Herald, Deccan Chronicle, Asian Age
Asian Age, Deccan Chronicle, DNA, Deccan Herald
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60.

61.

62.

63.

AR (A) : IR uRYed ¥ e Sua gdermn frefst € A1 wfiee o eTeediat |
HIT (R) : STHq Feeror 3R ufise 9 A F fou ardE difean & st g §
e :

1) (A) 3R (R) I T2 1
) (A) 3R (R) I W& &, TR (R), (A) FT FEl AT T BT
() (A) @I &, TR (R) T |
)

(2

(4) (A) 7T €, 7R (R) T

‘T sfeam Teauw’ & FefafEa el #i 3T W&t Sk He %A J fafed :
(1)
(2) %, R, IE T, ToHAa o, e o
)
)

Ther O, o3, RIGE, IR T, ASTRAA o

3) IR W, TstwRAa o9, e oRE, ot %, Rided

4) TSHHA o, .. R, T Wik, @ T

Tre=ifera fagial <1 @& 7 foad -

(1) wHSeR srferm fagid, ST stferan fagid, amrsie gfafafae fgid, gmifse e

Tagia

(2) wEITS AT fogid, arses iy fagia, gt stferd fagrd, gmfses gfaftfae

Tagia

(3) wmitSe gfaffuc fagia, amfse ST fagid, amfse siferm fagid, e stfema

fagia

(4) HrATiSTeR SAfear feagid, |rmTsieh gfafiice feagid, TS SR Togid, TS SAfed

fagta

Frefafad Fa=R T3 &1 3T Wal HIeTHhas %e | farad :
(1) TFRA TS, THFRA HIHd, SLAT, TEA T

(2) THRA FHIMHA, TR TUee, TREH T, SLTAT,

)
(3) SLTA, THRRT TS, TR ShifTehd, TRIET TH
)

(4) TURMA TS, TFh1 HilTHhd, SLTAT, THRhT gleS
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64. Identify the correct order of the following newspapers circulationwise, as per ABC (2014)

figures :

(1) Dainik Bhaskar, Dainik Jagran, Hindustan, Malayala Manorama
(2) Malayala Manorama, Dainik Bhaskar, Dainik Jagran, Hindustan
(3) Dainik Jagran, Hindustan, Malayala Manorama, Dainik Bhaskar
(4) Hindustan, Malayala Manorama, Dainik Bhaskar, Dainik Jagran

65. Write the correct sequence of the following committees :

(1) Vidyalankar Committee, RR Diwakar Committee, Kuldip Nayyar Committee,
Parthasarathi Committee

(2) Parthasarathi Committee, Vidyalankar Committee, RR Diwakar Committee, Kuldip
Nayyar Committee

(3) Kuldip Nayyar Committee, Parthasarathi Committee, Vidyalankar Committee, RR
Diwakar Committee

(4) RR Diwakar Committee, Kuldip Nayyar Committee, Parthasarathi Committee,
Vidyalankar Committee

66. Match the following :

List -1 List - II
(Author) (Idea)
(a) Roland Barthes (i) Negotiated code
(b)  Stuart Hall (i) Communication test
(c) John Fiske (iii) Radical system
(d) F. Parkin (iv) Anchorage
Codes
@ ®) (© (@
M) G @) 6 G
@ v O @ )
G) O G Gv) i)
@) @ G O Gv)
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64. TELHL (2014) % 3THel & IR, FHATARET THER T3 1 Ik IRATH-aR (FHRIH-A5)

65.

66.

e ||

TE FamaR w0 § fafed

(1) < arR, S SR, fegem, Heraren geRe

(2) AAITA HARAI, SR 9T, SR SR, fege

(3) efT SR, fegem, Heramen THRHET, i uTER
)

4

frreifera wftfaal =1 @&t e ° foag

(1) foo@sr wfbfd, SRR feam afifd, Fad For wfafq, mefareh afufa
) TefEreft wfafa, faercier afafd, sR.em. faarw afdfq, Fada Yo wfafa

(3) T TR gihfd, mefaret wfufq, fomedsr wfafq, SRR foam afqfa
) SRR, feames wfifa, Fad TR wfufa, wefaref wfafy, faoresr afafq

1
(2

4

frefafed =1 gafad i -

Tt - 1 Tt - 11

(qE® ) (fo=m)
(a) Uarie 94H () @t g) ad Higar (Frnfiees #re)
(b) T T (i) EER THE0 (TR 2R)
() < fRe (iii) eAfaaret gomet (Yfewa fawed)
(d) TH WEA (iv) TR
He :

@@ () (o) (d)
1) @) @v) @ ()
2 Gv) (@) G (i)
G) @ @) (v) (i)
4) (@) @) @ (i)
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67. Match the following :

List - I List - II

(Author) (Concept)
(a) Guy Debord (i) Media as cultural industry
(b) Theodor Adorno (ii) Ritual view of communication
(c) James W. Carey (iii) Society of the spectacle
(d) Umberto Eco (iv) Mediated hyper - reality
Codes

@@ (b)) (o (d)
® @ @ 3§ (@)
(2) @) () @v) (@)
() @) @ G ()
) (v) @) @ ()

68. Match the following :

List - I List - II
(Media Channel) (Country/Area)
(@) M - Net (@) Venezuela
(b) Televisora Del Sur (i) China
() CCTV-9 (i) France
d TV-5 (iv) South Africa
Codes
@ () () (d
M @ @) () (v)
(2) @) () (@) @)
@) () @Gv) @) ()
(4) (v) (@) @) (i)

(
s [ | 2




67. Tr=vifera =i gafea =<

(@)
(b)
() T HU
(d) sTIEl SR

< :

@O G ()
2) @) @) (i)
() @) @ @)
@) G@v) () (@)

(d)
(iv)
(i)
(iv)
Gi

ii)

68. Tr=ifarfaa =t gafaa =i

(b) IAEERT €A HX

(Televisora Del Sur)

c) HHELAE -9
d) ddE -5

(@ (b) (9 (d)

d) @) (i)
G) (i) (iv)
iv) () @

)
| T

(iv)
()

(i) @dv) @) (i)
(iii)

Tt - 11

( Iy )
HIEh{de A & &9 | Hifea
TR i W gfe
EENEISEIS]

AT fqeTediaehdl
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69. Match the following :

List - I List - II
(Model) (Elements)
(a) Jakobson's (i) E E;andSE
(b) Westley and Mac Lean’s  (ii) ABX triangle
(c) Newcomb’s (iii) ABXC
(d) Gerbner’s (iv) Constitutive factors
Codes
@@ (b) (9 (d)
O O ) @ G
@ Gv) @) @ 6
@) ) @ @ @)
@ G O @)
70. Match the following :
List - I List - II
(Types of Validity) (Characteristic)
(a) Face validity (i) The measuring instrument is checked against some
present criterion.
(b)  Predictive validity (i) Involves relating a measuring instrument to a
theoretical framework.
(c) Concurrent validity (iii) A measuring instrument should measure what it
should measure.
(d) Construct validity (iv) Checking a measuring instrument against some

future outcome.

Codes :
(@ () (© (d

O O @ @ @
@ @ @ 0w
@) @) ) O @
@ @ O @ @
o-sas [ [N 2




69. TrAfafaa & gafaa ST :

Tt - 1 T - 11
(ured) (7))
(a) STRIeEA H (i) 3 % W THE.
(b) %A qAT Heh A H (i) TH.TH. TETA
(ABX triangle)
(c) ~IRIT (iti) ST TR,
(d) e (iv) STITIHR FIH

(FEiegfea Thaed)

(Constitutive factors)

e :
@@ (b) (o) (d)
1 @ Gv) @) ()
2  Gv) (@) @) @)
(3) @) (@) @ (v)
4) @) @) @) (iv)
70. TrAfafaa w1 gafaa wiva -
et - 1 T - 11
(e % YHT) ( fagiwaTd )
(a) oifora duar (% Afafedt) () TS ufed AMGS & Ufd J99 ITRIT i
i< sl STt B |
(b) wfeegarst dean (Wefaa dfafed) (i) TEH Sgifaw T F AU SUHT H GaY
et T
(c) Hedr dudr (Fehie dfafedt) (iii) TTIT ITRIU HI TG HOA 1 BT @AM
S T8 HET = |
(d) T Sy (FgaR dfafedt) (iv) et gfomm & gfd /e SUsRe 6t S
FHTT|

(@ (b) () (d)
1 @ @) Gv) ()
(2 @) @) @ G
() @) @) @ @)

) (
ll

4)  (iv)

( M G
o-sass |||

(
Il

iii)
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Read the passage and answer questions from 71 to 75.

The use of oral and written communication techniques can be dated as far back as
human existence and were used to communicate a variety of needs, wishes, commands, and
information, including the types of risks humans were exposed to and as a means to warn of
impending crises. However, the science, practice, and specific techniques that form what is
currently known as risk and crisis communications have a much shorter history. Not much
has been written to accurately date the earliest forms of risk and crisis communications, but
many in the field would hesitate to go back any further than 25 or 30 years. Attributions
often identify the introduction of the World Wide Web and other forms of digital
communication as a turning point in the need to provide messages to audiences that help
them understand the risks of their lives due to the sheer speed of Internet messages as well as
the substantial increase in the volume and type of messages available to the general public.
Much of what are considered contemporary risk and crisis communication activities have
stemmed from environmental clean - up efforts that began in the United States with legislation
in the 1980s. Vincent Covello and Richard Peters at The Center for Risk Communication in
New York, along with David McCallum from Focus Group in Maryland, trace the terms
“risk communications” and “crisis communications” and their widespread use back to William
Ruckelshaus. The first administrator of the U.S. Environmental Protection Agency (EPA), a
federal agency formed in 1970 by President Richard Nixon. Ruckelshaus’s first term, which
lasted until 1973, was noted for the development of the organizational structure of the EPA
as well as its initial enforcement actions. But it was when Ruckelshaus returned to the EPA
in 1983 that his mandates to inform and involve the public in decisions about environmental
remediation and clean - up activities through the use of risk - based decision making set the
stage for much of what is now common community involvement practice by the EPA and
other governmental agencies. Subsequent major federal legislative efforts continued to require
bureaucrats to involve the public in decision making. The 1986 Superfund Amendments
and Reauthorization Act (SARA) added new requirements for such activity under the
Superfund program and amended certain existing provisions to reinforce them. SARA also
created a major public - private planning process for responding to emergency hazardous
materials incidents under the Emergency Planning and Community Right to Know Act of
1986, also known as Title III. The planning process is organized and managed by State
Emergency Response Committees (SERCs), whose members are appointed by the governor
and who oversee the state’s response to public and private hazardous materials emergencies,
and by Local Emergency Planning Committees (LERCs), whose members are a broad-based
representation from governmental agencies, local response organisations and community
groups.

71. What are the attributions for the rise of risk communication ?
(1) Oral communication (2)  Written communication
(3) World Wide Web (4) Human risks
72. How did “crisis communication” activities emerge recently ?
(1) Environmental clean-up efforts (2) New Environmental Act
Social Sciences (4) Human Wishes
sts HIH\|H|||“ TR 2




71.

72.

Frefafaa Tenst & ugwt W9H 71 9 75 & ST fatad

Hifgs iR fafaa Tur gonferar ame Fear & ey ¥ € Hivg W E 1 ST W f9= TR &
F TR ¥ T I 3ME L & TeAq off T2 H < S @1 81 sederd, 99 ot eq sifgw ik
IR Heeht TR & &9 § S 8, SHeh faaM, Wau AR fafire aa-iat =1 sfagm siansa 72 7

SfE™ iR STTIeT Faeh HaR o I o fowa & §9 S 721 foran T B, @fehd 39 &9 & @ R
25 91 30 9% gt i o1d Hid | doe a1EE a9 iR fefSed WaR & o= "ieanl i ur: Sansti &
3T S & @Al & IR H T < H1 YHRAT A1 3TEH HIS WA W1 § Hifeh $e2 & Hewl i 7
fids 1 TRt ot Bt © Afees WA ST 1 9T B Aol T § vt gea ofR fafard of @ g
qHHTA SfEy TR STuer Geeht gar fafafee § @ stferenisr &1 3™ T8fw § 1980 % 91 &
T o ST § Y& TR Wosdl AWM &1 998 S ©1 ‘T X R R wRyfTehe
=’ & fode wee iR = ded o1 9ieie & Wiy q9 & Sfae fhshad &t 1@ # 'sifew
R’ SR ‘ 31Ier HUR' U iR 3T AU e faferam Whawid ¥ # e o, S st
R=E e g1 1970 # Tefya T 9o Ui, ST THaRHed ieeM Tsidl (EPA) & dga
TIEE | TG H U FEH, S 1973 9% Fell, $UT F HISAHE g9 % fahm iR
SR Jordd HaHt fhamhal & HRO Iecr@qd o911 wifehd 1983 § TUIT H Tharend o AT
T WY o S SrEy-eenia o gfshan & STanT & qread | vaieRt] SUER SR Tesdl Heel
Ayl § Sa &1 e IR giaa HE ¥E fhen @ S 9 T ofR o= SRt USifed gR1 uge
ST TS FHENE 1 WU H1 AU N | AT, THE FEA FHIA A AThmel gr fAvi
gfRan # SHA1 ! IMHA HIAT AU 91 WM 1986 § YIhe THSHH T ReTUREsTH TR
(TATSRY) &% RY GIGE HRHH & Ted T3 TS w1 Sel 721 3R 3% 9 <7 & faw 9
forgram yrae § HengH fRa T TH.UART, (W) A THSTEH Wi U el s 2 A U,
1986, & 2Teed 111 % &9 | off ST ST §, & Ted SATashle™ @adl 9 f9ed & faw v Ageyet
Hreier- it RIS gomel st TmaeT &6t | IS Jomet 1 JeieM W2 THLSd! 30 st (T
3 R W), 9% gewd ok g1 e o3 S § oiR it wrewifrer oiR fsit stmamaertel @adi &
gfa T &1 gfafsman &1 R 3d €, 3R diohd THRSIE! @i Hes (T3, R, ), forgen
T TR TSI, T wfafsmans et 3R amerfas 9ugl 9§ 99 9§, fieret &% €|

‘Sifem Her’ & o™ % 71 w2
(1) Hifgs F9R 2) fafed §9r
(3) dcE TS od (4) THa SifEd

TTe & H ¢ et SeR' fafafar fee yeR fawfad g 2
(1) vafeRY T=sdl AfaH g/ (2) T TR HeE wEA 5R
(3) A fogm g7 (4) TS 3= g
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Richard Peters
William Ruckelshaus

Environmental risk

Legislative efforts

Research

Right to Know Act

73. Who widely used the term ‘risk communications” ?
(1)  Vincent Covello (2)
(3) David McCallum 4)
74. What is SARA’s contribution ?
(1) Public - Private Planning Process (2)
(3) EPA 4)
75. What is the achievement of EPA ?
(1) Risk taking (2)
(3) Community involvement (4)
-00o0-
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73. ToEq ‘Sifge 99R’ 9 &1 =9es s&dra fhar ?
(1) fade e 2) = ded
(@) <fas Hiwwaw (4) fafaem Thewg

74. THTIART, (W) FH IFCH F1 € ?
(1) FreSIR-TTsit farse gome (2) TARERY Gt SifEd
(@) zUw (4) A TEE

75. T.UL.U I F 3UATH §?
(1) SifE® Iem (2) ATHEH
(3) HHGII® FHEYH (4) TEIATE
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